
 

The Honourable Mélanie Joly  
Minister of Economic Development and Official Languages  
House of Commons  

Ottawa, ON  

K1A 0A4  

 

May 20, 2020  

Re: Support for Canada’s Tourism Sector in Response to the COVID-19 Crisis  

Dear Minister Joly,  

I am writing today to ask that your ministry look at specific supports for Canada’s tourism sector. Due 
to border restrictions, physical distancing measures, and the seasonal nature of the tourism industry, the 
sector  has been one of the hardest hit by the COVID-19 crisis, and the effects will continue to be felt for 
months and  years to come. It is essential that we provide the sector with sustainable support.  

Canada’s tourism sector plays a significant part in our economy. The sector employs approximately 1.8 
million individuals in Canada, and in the first nine months of 2018 alone, tourism activities accounted for $33.9 
billion of Canada’s GDP. It is to the Canadian economy’s benefit that we ensure the tourism sector is well-
equipped to bounce back when that time comes.  

I have been in contact with tourism organizations in my riding, who have put forward a number of 
sensible asks. As leaders in the sector, they know what makes sense and what is required to ensure they 
can survive this crisis. Below, I list of a number of their asks, all of which I fully support:  

1. Expanding the wage subsidy   

Although the government’s Canada Emergency Wage Subsidy was a welcome step during the crisis 
situation,  as we slowly begin to reopen the economy, the tourism sector must have some long-term assurance 
that they  can survive through the winter and have the support needed to succeed next spring and summer. 
The CEWS, as it stands, is still not enough for many businesses to re-hire their employees. Expanding the 
CEWS till the end of August was a positive step, but for many businesses, this is still not enough security.  



 

The organizations in my constituency are asking for an 18-month wage subsidy, and one which increases 
the salary cap to $75,000. After payments to CPP, EI, Health Benefits, Company Pension, Workers 
Compensation and other payroll taxes, the CEWS is not enough to support a company with competitive 
salaries. 

 
2. Support to municipalities  

The Federation of Canadian Municipalities has already called for $10 billion in emergency COVID-19 funding, 
a demand which has yet to be met by the federal government. Now, the tourism sector is echoing 
those demands, as businesses urgently need relief from costly municipal taxes.   

In providing support to municipalities, the government would be meeting the needs of the provinces, 
the municipalities, and Canada’s tourism sector.  

3. General financial support   

There are a number of areas where the tourism sector will need more general financial support.  

As the economy slowly begins to re-open, there may be some segments of the tourism sector that will open in 
a limited capacity. For those businesses that can generate income via local means, financial support will 
be essential, so that these businesses can maintain public health requirements and physical distancing 
measures.  

That being said, because of our reliance on tourists from the United States, the Canadian tourism industry 
will certainly be hindered this season, if not for seasons to come, depending on the trajectory of the 
pandemic.  Insurance is another high cost for businesses, and the tourism associations in my riding are asking 
for financial support to cover this cost.  

♦  

While sectoral support can be highly political, Canada’s tourism sector is beneficial to all Canadians. 
Tourism stimulates our economy, provides jobs, encourages interprovincial cooperation, improves Canada’s 
reputation on the world stage, and educates Canadians and visitors about our heritage.   

 
The sector has also seen a shift towards sustainable tourism in recent years. Canada has a long way to go 
in this area, but the industry has great potential for sustainability, which is already apparent in its shifting 
of focus towards more local tourism opportunities. If we could persuade Canadians to spend their 
tourism dollars at home, that would increase business locally over relying on foreign tourism. Why not really 
focus on physical distancing with a “Discover Canada” strategy this summer?  
 
Thank you for your consideration. I would welcome further discussion and engagement on this subject.   
 
Sincerely,  
 

 



 

Elizabeth May, O.C.  

Member of Parliament  
Saanich-Gulf Islands  

Parliamentary Leader of the Green Party of Canada 
 


